The Campalgn Wlth a leference. Most capital campaigns are all
_':',' "i:t b about buildings. The Legacy Campaign for Little Company of Mary is different — it’s about building -

sht and stewardsrhip over mqrny‘d%caﬁg ha
gi\‘/‘en the South Bay and Harbor communities access to an outstanding regional healthcare system, embrae-
ing all who need care, regardless of their personal resources. With a heritage of healing dating to 1877, the 2 C .
Sisters of the Little Company of Mary also have created far-reaching charitable and community benefitrpro—
grams, providing millions of dollars of state-of-the-art care each year to our most vulnerable neighbors —

most often, children and the elderly.

We're about our dedicated, compassionate clinicians and staff - doctors, nurses
and other caregivers entrusted with the mission of the Sisters to “make visible a healing presence” in the
lives of other people. People who trust us to care for them as members of our own family, mindful of the

needs of the whole person, whether physical, emotional or spiritual.

And we're about commitment - a passionate commitment to a healing environment second to

none, made possible through the support of our philanthropic partners. At a time when healthcare providers
must contend with declining resources, exciting but expensive technological advancements and an unprece-
dented national nursing shortage, the steadfast commitment of our friends will make the difference for Little

Company of Mary.

Together we can build something even more substantial than a structure. Together we can create an endur-

ing healing presence that will enrich those around us — and those who follow.

Now, that’s a legacy worth leaving.



